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Kansas native Clara Anna
Hatton's greatest legacy can be found
right here in Fort Collins – in the
many opportunities available to art
majors at Colorado State University.

Although she was born in Kansas
and returned there after her 
retirement, Hatton's remarkable 
40-year career was spent in
Colorado. Records and local histories
list her vast accomplishments as
painter, etcher, bookbinder,
weaver, calligrapher, ceramist,
potter and teacher, but her most
important activity may have been 
to advocate for the development 
of CSU's Art Department.

Hatton studied at colleges in
Kansas and Chicago, as well as the
Cranbrook Academy of Art in
Bloomfield, Mich., where she earned
her master's degree. Pursuit of her

craft took her to London, where
she studied at the Central
School of Arts and Crafts and
the Royal College of Art.

Hatton hired on as the only art
teacher at Colorado State College of
Agriculture and Mechanic Arts in
1936. Led by her intent sense of
purpose, the Art Department 
eventually organized as a separate
entity and by 1957, a major in art
became possible. Currently known as
the School of the Arts, it is a vibrant
resource for students and the
community alike.

Former colleague Emeritus
Professor Jack Curfman, who taught
design at CSU, remembers Hatton as
being an absolutely determined and
straightforward person.

“I always thought of her as a 
renaissance woman, a wonderful 

person who just kept
pushing,” he said.

Hatton pushed,
figuratively and literally,

to expand her department.
Whenever an area would open

up, be it an old storage room or 
basement, near or far, Hatton would
attempt to snag it for her students.

Curfman feels fortunate to have
been there when so much growth
was taking place.

“If not for people like Clara
[Hatton and others] who kept 
pushing and pushing…well, they 
got us where we are,” he said

Hatton's namesake gallery offers
a huge variety of art – just as Clara
would have! For more information,
call the gallery at 491-1989 or 
491-7634 or visit its Web site:
www.CSUSchooloftheArts.com. ✣
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W O M E N  F R O M  O U R  P A S T since well-behaved women 
rarely make 

history...

girlhow-to
Ah, the life of the nomadic artists…those who spend weekends under the glow

of the ubiquitous white EZ-Up tents at festivals and art fairs nationwide, enduring all
kinds of weather, supply and demand and innocently-posed questions which test
the most seasoned of all road-warriors:

“Did you really paint that?”
“Is that photograph real?”
And, the perennial favorite: “Why, my grandson could do that!”
But there is money to be made and fun to be had. Just ask Dottie Boscamp, 

Fort Collins glassblower who travels to 15 shows each year. She packs up her 
trailer, her camping gear, her dog, hand-blown glass vases, ornaments and 
creations and hits the road every summer.

“You meet the craziest people!” Dottie said, grinning broadly. “Between 
the other artists and visitors, there are characters at every show.”

And purchases? Dottie's best show is in suburban Chicago, where she grosses over
$4,300 in sales over a single weekend. “It's hard work but fun work,” she explained.  

“One of the really fun experiences is trading with other artists,” Dottie said. 
“I have a growing collection of all kinds of fine art and fine craftwork and a story
behind each piece.”

The rewards are fulfilling. Artists are able to interact directly with the curious 
collectors who are eager to learn about their work and themselves. 

Participating in art shows can be an energizing, exhilarating and economically
fulfilling lifestyle, but not one for the timid. Weather can be a daunting factor. 
A huge crowd that looks…but doesn't buy another. A bad show can be a blow to
the artistic ego.

In order to succeed, it requires extensive homework before embarking on an
artistic journey.  Read, research and travel to shows which have potential. Talk 
with exhibiting artists, ask questions of the promoter and take copious notes about
the crowd, types of art and what people seem to be buying.  

KNOW THE SHOW! Do you paint seascapes? You probably should
consider one of the many Florida shows where beach scenes would sell…and you
should avoid the Kansas circuit with that body of work. Conversely, your beautiful
images of Rocky Mountain National Park will do well around here but not so well
in Carmel, Calif. Choose shows carefully with your work in mind. You can succeed

if your art fits the market and abundant research and preparation is the ticket.
WHAT TO READ:  “Sunshine Artist,” a national monthly magazine which

is dedicated to artists of all persuasions who to sell their work at fairs and festivals.
The magazine publishes an annual Top 200 list of shows, voted by participating
artists and the ranking is always interesting. Did Cherry Creek get the coveted 
No. 1 spot again? If you're interested in the show circuit, this is a subscription you
absolutely must-have.  

You'll learn about suppliers, read success stories and get a great feel for 
the lifestyle. Online, their searchable database includes show dates, locations and
the type of work. A subscription provides more details, including full information
on each show, contact numbers, addresses, Web sites, e-mails, booth fees, 
application fees, award money, attendance estimates and number of exhibitors.
Visit www.sunshineartist.com. 

WHAT TO ORDER: If you are interested in starting close to home, the
best resource is the Colorado Artist Tour packet. Receive over 40 applications for art
and craft shows just in Colorado. Some large, some small but this is an excellent
value at just $10.  Order online at www.coloradoartisttour.com.  

WHAT TO TAKE: A class! Working artist Kate Dardine leads workshops
at Fine Print Imaging and is a terrific source of information for artists interested 
in the show circuit. E-mail her at kdardine@fineprintimaging.com or call 484-9650. 

Take a teleclass…Alyson Stanfield teaches artists how to refine their artist 
statement and more marketing magic. Visit Alyson's Web site at
www.artbizcoach.com to learn about her available books, classes and workshops. 

WHAT TO JOIN: The National Association of Independent Artists was
formed in 1995 to strengthen, improve and promote the artistic, professional and
economic success of artists who exhibit in art shows. It is committed to integrity, 
creativity and the pursuit of excellence and advocates for the highest ideals and
practices within all aspects of the art show environment.

The most important thing an aspiring road-show artist can do is educate 
yourself about the shows. If your art fits the buying public in a fun, lively venue, 
you will succeed. 

VISIT : www.foodnetwork.com • www.ehow.com
http://homecooking.about.com ✣A
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TAKING YOUR ART ON THE ROAD


